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On Giving Tuesday, many organizations are looking to 
make a difference in their communities. But, did you 
know, Giving Tuesday is also a prime opportunity to 
make a difference in your company? 

Now, more than ever, people want to make a positive 
impact in the world and are looking to their employers 
to help them make that difference. Awareness days, 
such as Giving Tuesday, are a great opportunity to 
engage your employees (and maybe even let them take 
the lead!) in your philanthropic efforts. 

Efforts like these can help your company build a 
culture of doing good that connects  employees with 
your mission and each other. In the world of hybrid 
workforces, this connection can help retain top talent 
and, even, attract new talent to your organization. 
Use this Giving Tuesday as an opportunity to make a 
difference in your community while building a culture 
of engaged employees (wherever they are). 

There is no one-size-fits-all program, but this toolkit 
will provide you with ideas and resources to help you 
create a successful campaign that fits your organization 
and do more good – in your community and in your 
company.

INTRODUCTION

DO  
MORE 
GOOD  
ON 

WHAT IS 
GIVING 
TUESDAY?

Giving Tuesday was created in 2012 with a simple 
idea - to set aside a day for giving back to counter 
the consumerism of Black Friday and Cyber Monday. 
Celebrated annually, Giving Tuesday has grown into 
a global movement to “unleash the power of radical 
generosity around the world.”
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There are many ways to engage your employees in this day of generosity. By asking them to 
help develop your corporate Giving Tuesday philanthropy plans, they will be shaping your 
organization into one they are proud to be a part of. There are many different ways to participate 
in Giving Tuesday- you just need to find the right one for your organization and employees. 
Some organizations may focus on financial contributions, while others may choose to host a day 
of service. Some may choose to provide opportunities for both. It doesn’t matter which path you 
take as long as you give your employees a seat at the table. 

Below are steps to take to ensure your Giving Tuesday will be a success- both by engaging your 
employees and doing more good in your community. 

SECTION 1

DEVELOPING  
YOUR CAMPAIGN

Use your Giving Tuesday campaign to educate your employees on your corporate philanthropy goals 
and how their support can amplify these programs. Share information on all the tools available to 
them to make a difference in their communities. 
For example:
• Provide educational materials on Giving Tuesday, why it is important to your organization, and 

previous corporate philanthropy efforts to help inspire them
• Hold a charity fair and bring in nonprofit partners to share partnership impact. Give employees a 

chance to talk with nonprofit partners and ask questions.
• Host Giving Tuesday discussions or lunch and learns. Include a tutorial on the Bright Funds 

platform and program
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Perhaps your Giving Tuesday plans include volunteer events offsite. Maybe you decide on a clothing 
drive for a local shelter to be gathered at the office. Ideas like this require planning and more 
employees will participate if they are led by their peers. So involve your employees in this step too. 
Start planning early by:
• Working with leadership to determine ways to incentivize employees to participate 
• Engaging employee resource groups (ERGs) to help gather input and get the word out.
• Assembling teams to start planning events and gathering suppliesA
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It’s important to understand what matters most to your employees. Create a survey to discover which 
cause areas they want to support and pick partners based on those insights. Ask how they would 
like to activate on Giving Tuesday. Perhaps they would like the freedom to individually donate to any 
cause. Others may want to donate as an organization or focus efforts around a particular cause that 
aligns with the company mission. Listening to your employees will increase their participation and 
generate greater social good.Li
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What tools will ensure your campaign is effective and efficient? Consider establishing your Giving 
Tuesday program on a giving and volunteering program such as Bright Funds so that you can use 
this important day as your launch campaign. Set up a tutorial in advance of Giving Tuesday and you’ll 
increase platform adoption and, as a result, increase employee participation in your Giving Tuesday 
initiatives.P
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Perhaps your Giving Tuesday plans include 
volunteer events offsite. Maybe you decide on a 
clothing drive for a local shelter to be gathered 
at the office. Ideas like this require planning and 
more employees will participate if they are led 
by their peers. So involve your employees in this 
step too. 
Start planning early by:
• Working with leadership to determine ways 

to incentivize employees to participate 
• Engaging employee resource groups (ERGs) 

to help gather input and get the word out.
• Assembling teams to start planning events 

and gathering supplies
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8 WAYS  
BRIGHT FUNDS MAKES  

GIVING 
TUESDAY  
BRIGHTER 
Customizable Giving Tuesday campaign 
Use the platform’s campaign feature to 
establish goals, incentivize giving with special 
employer matching limits, and keep track of all 
participation opportunities in one convenient 
online portal.

Easy donation methods 
Bright Funds offers a variety of ways to donate, 
such as payroll deductions, credit cards, bank 
drafts, PayPal, etc., to make it easier for your 
employees to give, which can increase the 
frequency of giving.

Employer Matching 
To further boost participation on Giving 
Tuesday, consider special matching gifts 
incentive–doubling or even tripling your 
regular match.

Credit grants for employees 
Issue special Giving Tuesday credit grants 
that can be directed to the nonprofit(s) of an 
employee’s choice. 

Create volunteer opportunities 
Create a volunteer event or collection of 
volunteer events for your employees to choose 
from. Or allow employees to choose from 
any of the 450,000+ opportunities listed on 
the platform. Spread out team? No problem. 
Compile a list of virtual volunteer opportunities 
for employees to choose from and participate 
in from their desk . 

Rewarding volunteer hours 
Motivate employees with the Bright Funds 
“Dollars for Doers” program, where you 
reward volunteer time with donation credits. 
Consider offering a higher credit value for 
Giving Tuesday, or, if you don’t yet utilize this 
program, you could provide it for a limited time 
during your campaign. 

Customizable Giving Tuesday Fund 
Ask your employees to nominate nonprofits 
that you will then include in your curated Giving 
Tuesday Fund. 

Bright Gifts 
Encourage employees to send them to each 
other to be redeemed with the nonprofit of 
their choice.

One of our core values at (Digital Ocean) is “our 
community is bigger than just us.” The partnership 
with Bright Funds allows us to live that value 
by helping our employees support a charitable 
organization in a community that has personal 
meaning to them. It’s a powerful statement about 
what we care about as a company, and an important 
reason that so many talented people choose to join 
DO and then refer their friends and colleagues to us 
as well.

– Matt Hoffman 
VP of People,  

Digital Ocean

Here are 8 ways Bright 
Funds makes employee 
giving and volunteering 
easier and more impactful 
on Giving Tuesday – and 
year round!
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SECTION 2

A successful campaign that engages your employees and makes a difference in your community 
starts with a plan. 

1. BUILD A TIMELINE

Once you make these key decisions, it’s time to build a calendar. Use this timeline to prepare for 
your campaign:

PLANNING  
YOUR CAMPAIGN

Brainstorm with your 
team to decide on the 
major elements of 
your Giving Tuesday 
campaign and craft your 
proposal/plan.

Share your proposal/plan 
with key stakeholders 
whose buy-in you’ll 
need. Also, begin 
reaching out to external 
parties you plan to 
partner with, such 
as nonprofits, guest 
speakers, customers.

Start communications and 
host pre-launch events 
(charity fairs, learning 
opportunities, etc.).

Finalize all 
plans. If you are 
planning events 
or initiatives that 
require employee 
leadership, ensure 
all leaders have 
been chosen and 
are prepared for 
their roles. 

Launch the campaign. 
Hold a kick-off 
meeting/presentation 
with executive and/
or guest speakers 
and send launch 
communications. 
Send instructions to 
employees on how to 
participate in events, 
donation drives, etc. 
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Send communications every 
day as appropriate to remind 
employees of different events 
and giving/volunteering 
opportunities, as well as to 
share Giving Tuesday stories. 
Post highlights to your social 
channels. 

Gather campaign 
metrics and get ready 
to share the results. 
Thank/recognize your 
employees and other 
stakeholders for their 
participation and 
support. Share/publish 
a press release or story 
announcing the results 
of your Giving Tuesday 
campaign and include 
examples of impact. 
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SECTION 2

2. PREPARE

Start at the beginning and ask yourself what you want to accomplish with your Giving Tuesday 
campaign. Use the checklist below to help you prepare for your campaign:

WHY 
Why are you running a Giving Tuesday campaign?   
How does it align to your overall business goals? 

WHAT 
What will your campaign include?  
Donations, volunteer opportunities, or a combination? 

WHO 
Who are you hoping to impact with your campaign? Identify any specific causes or communities 
you want to impact. And, keep in mind, your employees can also be your answer to “who”.

WHEN 
Decide the length of your campaign (one day, one week, etc.).

WHERE 
Will it be all virtual (including events) or do you plan to host some in-person events? 
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#FollowMe 
Use and follow the relevant accounts and hashtags that pertain to Giving Tuesday (i.e. 
#GivingTuesday & @GivingTuesday):
• Use relevant hashtags within your posts to get more interactions
• Follow relevant hashtags by creating an alert that will ensure posts will pop up on your feed 
• Be sure to follow @GivingTuesday and @BrightFunds for more Giving Tuesday tips

Consistency is key
Create a posting cadence that works for you and ensures your audience sees a consistent message. 
• Determine number of posts per day, week, month leading up to Giving Tuesday. A consistent 

pattern of posting your content is less likely to get lost in your audience’s feed. 

Thumbs Up
Increase engagement through reacting or responding to those who interact with your posts.

Partner Up
Leverage partners and thought leaders in your posts to amplify your reach: 
• Tag @GivingTuesday to be included in posts surrounding the day
• Tag thought leaders and leadership within your organization to leverage their reach 
• BONUS: Tag and check out @BrightFunds to see how other organizations use the platform  

for Giving Tuesday

Tell your Story
Share photos, videos, and statistics to show your organization’s impact on your community. 
Encourage employees to share their impact stories too. 

5 TIPS 
FOR YOUR  
GIVING  
TUESDAY
SOCIAL PLAN

Social media is one key way to keep 
everyone informed about your Giving 
Tuesday plans. Below are 5 tips on 
how to build a robust social campaign 
to share all the good your organization 
is doing in your community. 

Find more Giving Tuesday tips at BrightFunds.org 8
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3. PREPARE YOUR COMMUNICATIONS

A successful campaign requires clear internal and external communication. Consider 
each audience when putting your communication plan together – what type of content, 
how frequently and which channels? Think about pre-launch, launch and post-launch 
communications for each audience. 

SECTION 2

INTERNAL COMMUNICATIONS 
Consider all the avenues for internal communications to keep your employees updated on 
the plans. These might include emails, your intranet, your giving/volunteering platform, 
internal communications tools, company meetings, etc. Clear and frequent communication 
ensure they feel included and connected to the campaign and your organization. Here are a 
few considerations:

• Utilize company-wide 
communications to inform 
everyone about the campaign 
and ask for volunteers

• Send weekly emails and post 
intranet updates leading up to 
the kick-off day. 

• If the organization is 
selecting specific causes, 
use communications to 
highlight these and encourage 
employees to learn more about 
them. 

• If you will allow employees to 
engage with their own causes, 
educate them on all the tools 
available to support their 
cause through donations or 
volunteering.

• Hold a virtual Town Hall 
where leadership announces 
the Giving Tuesday plan and 
shares how employees can get 
involved.

• Create a slack channel to share 
updates on Giving Tuesday 
plans and gather employee 
input. This can then be a space 
to share photos of Giving 
Tuesday activities and giving 
statistics throughout the campaign.
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EXTERNAL COMMUNICATIONS 
Your external communications are an opportunity to educate your stakeholders on 
your commitment to doing good in your community and creating an internal culture of 
engagement and social impact. As a bonus, encourage employees to also share what they 
are doing with their friends and family as this helps build their excitement for participating. 
When crafting your external communications, consider: 

• Sharing plans for Giving Tuesday on your social media platforms; including highlighting 
the causes your organization has chosen to support or the opportunities you’ve created for 
your employees to participate

• Preparing and distributing sample social media copy for your employees to share their 
impact with friends and family on their social media channels.

• Promoting your campaign and success with the Giving Tuesday network.

• Sending out a press-release and media alert .

• Crafting messaging for partners and customers that will inform them of the company’s 
Giving Tuesday plans and encourage them to participate.
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BRIGHT  
FUNDS 
COMMUNICATIONS

Find more Giving Tuesday tips at BrightFunds.org

Bright Funds allows 
you to send campaign 
update emails to your 
employees. Be sure to 
highlight any learning 

and engagement ideas 
you have planned for 

Giving Tuesday. 

Custom popup 
messages on the 

Bright Funds platform 
for your employees.

Create/share  
Bright Funds +  
your company’s 
custom FAQs 

(template available 
in the Bright Funds 
welcome package).

Digital and  
print posters  

for your offices 
(available in the  

Bright Funds  
welcome package). 

FAQHI!

Did you know that Bright Funds users 
have access to many communication 
tools through the platform? See below 
for a list of ways Bright Funds can help 
you communicate with your employees 
and ensure they stay connected to your 
giving campaign.
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4. CAPTURE YOUR CAMPAIGN AND RESULTS

After all your careful planning, it is time to capture all the social good your organization is doing 
on Giving Tuesday. Organizing a company-wide volunteer event? Be sure to elect someone to 
capture images and video of the day. Empowering your employees to donate to causes they care 
about? Ask them to submit stories explaining what their cause means to them and ask to use 
quotes. Ask your leadership for a quick interview on why Giving Tuesday was important to your 
organization and how they plan to build upon the day for the next year. Compile all these stories, 
interviews, and quotes in one place and share them through company wide emails, the intranet 
posting, and your social channels so everyone can be proud of their campaign. 

SECTION 2
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SECTION 3

A Giving Tuesday campaign is 
not complete without being 
properly measured and evaluated. 
Understanding how the campaign 
impacted your community and 
your organization is essential to 
growing your philanthropic efforts 
and planning for next year. 

To paint the full picture, it 
is important to gather both 
qualitative and quantitative data. 
Share these results with your 
stakeholders via internal and 
external channels and consider 
including them in an annual 
corporate social responsibility 
(CSR) report.

Bright Funds automatically tracks 
the following key metrics with real 
time reporting:

• Employees participating

• Donations

• Credits

• Percentage of goal achieved

• Number of volunteers

• Hours volunteered

MEASURING AND REPORTING  
YOUR CAMPAIGN

DID 
YOU 
KNOW?

Important 
Quantitative  
Data to Gather

Important  
Qualitative  
Data to Gather

Number of 
participating 
employees

Impact stories from Employees

Total number of 
organizations impacted 

Impact stories/quotes from organizations 
benefiting from your campaign

Total amount of 
donations raised by 
employees

How these organizations plan to use these 
donations, e.g., new playground equipment 
for a local park, additional beds for the 
homeless shelter, etc.

Total of dollars 
matched by the 
company 

Statements from your organization’s 
leadership regarding your philanthropic 
goals

Total amount of hours 
volunteered

Stories of volunteer experiences. Quotes 
from participants and those they served.

Total X accomplished in 
volunteer time 

Include a list of what was accomplished for 
the organization and add context of the 
impact. 
For example “Served 2,000 lunches to 
students on free lunch programs or 10 
gardens planted at the community park.”

adults participated  
on GivingTuesday 2021 

and giving totaled $2.7B  
in the US alone. 

The NonProfit Times
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SECTION 3

When sharing the results of your campaign, it is also important to recognize and thank those who 
made your Giving Tuesday campaign possible. Many of the engagement and communication ideas 
noted above can also be leveraged for sharing success and thanking participants. For example:

DON’T FORGET THE 
THANK YOU

• Hold a thank you 
luncheon and share 
a summary of the 
campaign and 
stories about your 
impact/results for 
the year.

• Have your CEO 
personally 
thank staff and 
key supporters 
(nonprofit partners, 
influencers, etc.) 
who led Giving 
Tuesday campaign 
initiatives.

• Use company-wide 
communication 
and social channels 
to highlight your 
staff and their 
impact on their 
community. 

• BONUS: Keep a 
bank of content 
from the campaign 
to use in your 
philanthropy 
communications 
year-round. 
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SECTION 4

Giving doesn’t stop at Giving Tuesday and neither should your philanthropy efforts. If you do not 
have a formal philanthropic policy, this is a great time to capitalize on the momentum of Giving 
Tuesday and build out a year-round program. Here are three ways to build upon the successes of 
your Giving Tuesday campaign and increase your social impact,and employee engagement, year 
over year. 

Your Employee Engagement Partner for Social Good 

Bright Funds can help you multiply your impact through our comprehensive corporate social 
responsibility solution. Activate your purpose today with the trusted leader in employee giving, 
volunteering and grants management.

Start at  
the beginning.

Consider ways to make 
workplace giving and 
volunteering a part of your 
culture year-round. Feature 
these employee programs in 
your benefit offerings to help 
you retain and attract new 
talent. Highlight it in your 
benefit communications, new 
hire orientation, welcome 
package, recruiting collateral, 
etc., and build a culture of 
employees connected to 
your corporate philanthropy 
mission from the very start. 

Double down on 
volunteering.

Did you see a lot of 
enthusiasm for volunteering 
during your campaign? 
Establish a Volunteer Time 
Off program and allow 
employees to take time away 
from their desks and do good 
in their community while 
still receiving their normal 
compensation.

Corporate grantmaking for 
even bigger impact.

Build upon the donations 
given during your Giving 
Tuesday campaign and ask 
your employees to nominate 
causes they care about - and 
align with your company’s 
philanthropic values - to be 
considered for a corporate 
grant. Recruit employees to 
help develop the selection 
criteria and sit on the review 
committees to keep them 
engaged in your philanthropic 
programs year-round. 

BEYOND 
GIVING TUESDAY

I’m proud of the progress we’ve made as a 
company to do good, give back and change 
lives. Bright Funds is helping us accelerate our 
goal of delivering greater positive impact to our 
communities across the globe.

– Renee Cutright 
Chief People Officer, Quotient 
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